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Author Information: Christopher is an Industrial 
design student At Csu Long Beach,. In this project 
he will be able to employ both his background as 
well as the new skills learned over the course of 
this class.

Packaging Concept:  For this packaging I wanted 
to create something fun and catchy while keeping 
the design simple and easy to recognize. As my 
soda would  lie in this new category of beverages 
called “energy drinks” I chose my theme to be the 
space and planets as they are culturally considered 
very fascinating and offer beautiful visual inspira-
tion in terms of color and form

Market: The labeling is aimed at both men and 
women in the 15-30 age group interested in 
healthier energy soda drinks.  Indeed, just by using 
natural ingredients the goal in to induce a relaxing 
sensation, or to use a youthful term a “trip”.

Competition: All the soda beverages who are try-
ing to come up with a new product and change 
the current status quo of soda beverages.

Design Challenge: To create product packaging or 
a fictitious soda company of our choosing. We are 
to design the company logo, soda bottle carrier, 
and bottles as well as provide an image in desir-
able setting. My goal was to create something bold 
that would draw a potential customer’s eye while 
trying to keep my design as minimal as possible. 
This project is for educational purposes to exhibit 
my fundamental design skills as well as technical 
skills using Adobe Illustrator.

DESIGN BRIEF



RESEARCH & INSPIRATION
For this project I was inspired by the bright col-
ors we often see in space and planets and tried 
to pick only a few as my design needed to be 
simple . Therefore my  colors were :

Also, nowadays drinks and sodas are getting 
always more specific with promises of offering 
experiences or changing your mood. For  this 
reason i decided to create a drink that offers “a 
trip” by making your relaxed stimulating your 
creative side

For the packaging design I researched work that was 
simple as well as being effective in delivering the message 
while looking spontaneous. The work of Diana Graham 
(Designer at “City Year”) was the one that spoke to me the 
most  in terms of these qualities I want my packaging to 
have.



SKETCHES

Initially, I decided to keep my sketches loose 
trying out shapes and different configura-
tions.

Then, I tried to imagine how the drinks 
bottles would be presented, also writing 
down key words such as 

Consequently, I started to think of the label. After some more 
ideation, I started to like the idea of having a rocket “come 
out” of the label`s borders

Also, I started to ingrate the letters and this process visualize 
my idea.



SKETCHES  

For this second set of sketches I explored 
more the label configuration and tried to 
make it more organic

As a matter of fact, I tried to limit 
the use of primitive shapes to 
obtain a less mechanical look

Finally, I started to think of the 
cap. Given the fact that my theme 
is “a space trip”  I wanted the cap 
to have a similar message such 
as”twist to trip”



COLOR AND PATTERN STUDIES

As part of this project, we were supposed to include what 
we learned by studying colors, and most importantly how 
they affect each other in a compostition. I found this to be 
useful and I was able to apply this new knowledge in this 
packaging project. 

As well,  we looked into patterns by creating a composi-
tion only using the initials of our name. Nevertheless, the 
goal was to manipulate the forms and color so much that 
we could create a new pattern without the viewer know-
ing that what was used in origin were 2 letters.



ROUGH DRAFTS

Here I illustrate the logo creation as 
well as thw inspiration used when I 
first jumped into the design part

One of the challegenges was to sim-
plify the images I was being inspired 
by. Infact, I was forcing my self to 
use fewer colors and well as fewer 
components.    



Analysis
Overall, I am pretty happy with how this 
project turned out. I was able to keep the 
design simple and limit the amount of 
colors engaged. If had the chance to push 
thi project more, I would try to include a 
few more details that would add credibil-
ity to the beverage.

What I Learned

By creating this soda I was able to re-
fine all the skills I learned in this course . 
Indeed, I improved my research process 
which I have found to be vital when 
creating a product, as they way we look at 
things is oftentimes related to small fac-
tors hard to identify.  

 FINAL GRAPHICS FOR PACKAGING 

SPACEY

S P A C E Y
T w i s t      t o     T r i p

Flavored Beverage
12 FL OZ (355 mL) 
 

130
CALORIES

ALL NATURAL INGREDIENTS
                             &
         NO PRESERVATIVES

    
TWIST 
    TO
  TRIP

SPACEY

ALL NATURAL INGREDIENTS

S P A C E Y
T w i s t      t o     T r i p

Flavored Beverage
4-12 FL BOTTLES (48 FL OZ)
4- 355 mL BOTTLES (1.42 L)

PER BOTTLE

130
CALORIES

0 g
SAT   
FAT

30 mg 
SODIUM

31 g
SUGARS


